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Handcrafted Tradition at Man Fu Yuan 

Chinese Executive Chef Kwan Yiu Kan showcases new flavours amongst signatures 
for the 2017 Dragon Boat Festival 

 

 
Kindly retrieve the hi-res images here. 

 
Singapore, 21 April 2017 – In May 2017, discover the skillful art of handcrafted bamboo-leaf wrapped 
Chinese rice dumplings with a choice of seven flavours at Man Fu Yuan. 
 
Featuring two new highlights, the nourishing Ginseng Chicken with Red Dates Rice Dumpling (300g; 
S$10.80nett) inspired by the popular Korean ginseng chicken soup, Samgyetang, and decadent 
Black Truffle Pork Belly Rice Dumpling (300g; S$10.80nett) are each created with a combination of 
novel ingredients. The former is filled with tender chicken, nutritious red dates and premium Korean 
ginseng steamed in a serving of sticky pearl rice while the latter comprises lavish cuts of pork belly, 
whole chestnuts and fragrant black truffle. 
 
Two perennial favourites will also be available. The Signature Braised Pork Belly Rice Dumpling with 
Black Bean Sauce (300g; S$10.80nett) is infused in chef’s homemade black bean sauce with chestnuts, 
mushrooms and minced ginger, and the Signature X.O. Sauce Nyonya Rice Dumpling (300g; 
S$10.80nett) includes generous portions of minced pork marinated in slow-cooked X.O. chilli sauce with 
sweetened strips of winter melon and savoury dried shrimps. 
 
For traditional palates, the classic Cantonese Five-Spice Rice Dumpling (300g; S$9.80nett) with 
five-spice seasoned pork belly, chestnuts, mushrooms and dried shrimps and the Red Bean Lye Rice 
Dumpling (200g; S$6.00nett) with red bean paste and scented with orange peel, are sure to please. 

 
For an abundant feast, the larger-sized Man Fu Yuan Roasted Pork & Duck Rice Dumpling (800g; 
S$21.80nett) includes bountiful ingredients including roasted pork and duck, mushrooms, dried scallops, 
dried shrimps, chestnuts, yellow beans and salted egg yolk, ideal for sharing with loved ones. 
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Man Fu Yuan’s rice dumplings can be purchased online at singapore.intercontinental.com/festive, at the 
Tea Hut located at the entrance of InterContinental Singapore, via Bugis Junction, throughout May 2017 
between 11am and 9pm daily or at Man Fu Yuan from Mondays to Saturdays at 11.45am to 3.00pm and 
6.30pm to 10.30pm or Sundays and Public Holidays at 11.00am to 3.00pm and 6.30pm to 10.30pm. 
 
20% early bird discount is applicable from 1 to 14 May 2017. 
Gourmet Collection card members enjoy 25% savings from 1 to 30 May 2017. 
 
Man Fu Yuan  
Level 2, InterContinental® Singapore 
80 Middle Road, Singapore 188966 
 

- END - 
 
 
 

Media Enquiries: 
 
 Cheryl Ng 
 Director of Marketing Communications 
 Tel: +65 6825 1283 
 Email: cheryl.ng1@ihg.com  
 

Lynda Lew 
Senior Marketing Communications Manager 
Tel: +65 6825 1247 
Email: lynda.lew@ihg.com  
 

 

 
 

 
 
 

Notes to Editors: 
 
About InterContinental® Singapore  
A luxury landmark set in the heart of a historic precinct, InterContinental Singapore is deeply rooted in the 
heritage of the arts and cultural districts of Bugis and Bras Basah. Positioned in proximity to established 
historical enclaves including Arab Street, Kampong Glam and Little India, InterContinental Singapore is 
also conveniently located next to Bugis Junction shopping complex, Singapore’s first glass-covered air-
conditioned shopping street.  
 
Drawing on the city’s rich heritage and multi-faceted cultures inspired by the surrounding locale, the 403-
guestroom hotel exudes a residential charm that harmoniously marries luxury and elegance with hints of 
locality. Comprising a Main Tower that suitably blends heritage-inspired furnishings with modern-day 
comforts, and a Shophouse Wing which is distinctly reflective of the Peranakan culture, all rooms and 
suites incorporate a touch of historic charm.  
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Since opening its doors in 1995, InterContinental Singapore has earned and maintained a strong reputation 
for outstanding service, with prestigious accolades including the 2017 Forbes Travel Guide Four-Star 
Rating; 2017 Travellers’ Choice Awards by TripAdvisor; 2017 Readers’ Choice Awards by DestinAsian, 
Top 25, Luxury & Best Service Hotel by TripAdvisor in its 2013 Travellers' Choice® Awards; Best 
Luxury Hotel by Business Destinations 2012 Travel Awards; Singapore’s Leading Meetings & 
Conference Hotel in the World Travel Awards 2013; and Signature Business Hotel by Hospitality Asia 
Platinum Awards 2011-2013, Regional Series. Services and facilities include a Peranakan-inspired Club 
InterContinental Lounge, a lobby lounge, a bar, three restaurants serving Chinese, Japanese and 
European cuisines; a swimming pool and 24-hour fitness centre, room service, business centre, laundry 
and valet. 
 
For more information, visit intercontinental.com/singapore, twitter.com/InterConSin, 
facebook.com/ICSingapore or instagram.com/InterConSin.    

 
 

About Gourmet Collection: Gourmet Collection is an exciting membership programme exclusive to the 
participating hotels of InterContinental Hotels Group in Singapore and Batam, namely, InterContinental® 
Singapore, Crowne Plaza® Changi Airport, Holiday Inn® Singapore Atrium, Holiday Inn® Singapore 
Orchard City Centre, Holiday Inn Express® Singapore Clarke Quay, Holiday Inn Express® Singapore 
Orchard Road, Hotel Indigo® Singapore Katong, Holiday Inn Express® Singapore Katong as well as 
Holiday Inn® Resort Batam. 
 
Membership privileges include 25% off dining bill at participating restaurants as well as 15% off Best 
Flexible Rates for room stays. Other benefits include complimentary parking, special occasion treats, 
exclusive invites to members-only events as well as a set of dining and room stay vouchers. 
 
For more information, please visit gourmetcollectionsea.com or call +65 6876 7940. 

 
 

About InterContinental® Hotels & Resorts: The InterContinental® Hotels & Resorts brand has 180 hotels 
located in more than 65 countries, with local insight that comes from over 67 years of experience. As a 
brand, we believe that superior, understated service and outstanding facilities are important, but what 
makes us truly different is the genuine interest we show in our guests. Our desire is to help guests make 
the most of their time. We connect our well-travelled guests to what’s special about a destination, by 
sharing our knowledge so they enjoy authentic local experiences that will enrich their lives and broaden 
their outlook. For more information, visit 
www.intercontinental.com, www.twitter.com/InterConHotels or www.facebook.com/intercontinental. 
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About IHG® (InterContinental Hotels Group): IHG® (InterContinental Hotels Group) [LON:IHG, 
NYSE:IHG (ADRs)] is a global organisation with a broad portfolio of hotel brands, 
including InterContinental® Hotels & Resorts, Kimpton® Hotels & Restaurants, HUALUXE® Hotels and 
Resorts, Crowne Plaza® Hotels & Resorts, Hotel Indigo®, EVEN™ Hotels, Holiday Inn® Hotels & 
Resorts,Holiday Inn Express®, Staybridge Suites® and Candlewood Suites®. 
 
IHG franchises, leases, manages or owns more than 4,900 hotels and 727,000 guest rooms in nearly 100 
countries, with more than 1,300 hotels in its development pipeline. IHG also manages IHG® Rewards Club, 
the world’s first and largest hotel loyalty programme with more than 90 million members worldwide. 
 	
InterContinental Hotels Group PLC is the Group’s holding company and is incorporated in Great Britain and 
registered in England and Wales. More than 350,000 people work across IHG’s hotels and corporate 
offices globally. 
  
Visit www.ihg.com for hotel information and reservations and www.ihgrewardsclub.com for more on IHG 
Rewards Club. For our latest news, visit: www.ihg.com/media and follow us on social media 
at: www.twitter.com/ihg,www.facebook.com/ihg and www.youtube.com/ihgplc.  

 
 

About IHG® Rewards Club: With more than 84 million members globally, IHG® Rewards Club, formerly 
Priority Club® Rewards, is the first, largest and fastest-growing guest loyalty programme in the hotel 
industry. The programme rewards members with a host of ways to redeem points, from hotel nights, flights 
and car rentals to music downloads and brand merchandise. Named Best Hotel Rewards Program in the 
World ten years running by Global Traveler magazine, IHG Rewards Club offers sought-after benefits and 
is easy to use. Other benefits include free internet for all members at any IHG hotel worldwide and features 
such as No Blackout Dates, Points & Cash, Flights AnywhereTM and Hotels AnywhereTM. For more 
information and to register for IHG Rewards Club, visit www.ihg.com/rewardsclub. 

 


