“Singapore Grand Prix Experience” Package at InterContinental® Singapore
Get close to the action of the Singapore Grand Prix with a weekend stay in the heart of the city.
Singapore, 5 August 2015: Experience the lap of luxury at the heart of the city as you take your position
th

alongside the adrenaline-pumping action of Singapore’s 8 Formula One night race. Ideally located in
close proximity and well within walking distance to the Marina Bay race circuit, InterContinental

®

Singapore provides guests with the convenience of access to the race action, without the hassle of traffic
disruptions and road closures, with the new ‘Singapore Grand Prix Experience’ room package.

Available for stays from 18 to 21 September 2015, guests will enjoy a three-night stay in the comfort of
the well-appointed Shophouse Room at InterContinental Singapore, with exclusive access to the Club
InterContinental Lounge which offers complimentary afternoon tea and evening cocktails. Steeped in
heritage and flecked with touches of Peranakan highlights and fine service, guests will not only
experience a culturally-inspired stay, but at the same time be able to indulge in a variety of dining options
at the hotel with a S$50 dining credit for use during the period of stay.
To complete the race experience, the ‘Singapore Grand Prix Experience’ room package will include a pair
of 3-day Premier Walkabout tickets to the Formula 1 Singapore Airlines Singapore Grand Prix event. The
tickets will provide guests with access to prime viewing spots, strategically located throughout the circuit
venue and at the same time allow guests to engage in a wide range of entertainment, food and beverage
offerings, replete with access to the Esplanade Outdoor Theatre and Padang main stage.
The “Singapore Grand Prix Experience” package is priced from $1,088++ per room per night in a
Shophouse Room for a three-night stay from 18 to 21 September and includes:




Complimentary access to the Club InterContinental Lounge
S$50 nett dining credit for use at the hotel’s dining outlets
A pair of 3-day Premier Walkabout tickets to the 2015 Formula 1 Singapore Airlines Singapore
Grand Prix
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Complimentary wireless Internet access
Accommodation at the hotel for two persons
Late checkout until 4pm (subject to availability)

Terms & Conditions: This promotion is valid for a minimum of three nights’ stay from 18 to 21 September
2015. Full prepayment is required upon reservation and is non-transferrable and non-refundable. Rates
are subject to 10% service charge and prevailing government taxes. Prior room reservation is required
and subject to availability. Dining credit is not redeemable for cash or against room charges. This offer is
not valid in conjunction with other offers or promotions.
For more information or to make a reservation, email sinhb-resvn@ihg.com or call +65 6825 1000.
- END –

Media Enquiries:
Lim Ee Jin
Director of Marketing Communications & PR
Tel: +65 6825 1283
Email: eejin.lim@ihg.com

Denice Lim
Marketing Communications & PR Manager
Tel: +65 6825 1247
Email: denice.lim@ihg.com
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Notes to Editors:
®

About InterContinental Singapore
®
A luxury landmark in the heart of Bugis, InterContinental Singapore connects guests to an established
arts, cultural and heritage district with more than 20 historical sites, national monuments, art institutions
and museums. Guests are also invited to discover the colourful faces of Singapore through exploration of
neighbouring areas such as Arab Street, Kampong Glam and Little India which house an array of
boutiques, cafes and galleries.
The hotel décor is an elegant blend of modern touches with subtle Peranakan undertones which are
deliberately evocative of the colourful shophouses once home to a multi-ethnic community of settlers a
century ago. Main design elements and inspiration also manifest in 403 guestrooms that include the
Deluxe rooms, signature Shophouse Club rooms, Premier rooms, Club InterContinental rooms and a
range of luxury suites. Since opening its doors in 1995, InterContinental Singapore has earned and
maintained a strong reputation for outstanding service, with prestigious accolades including the 2014
Forbes Travel Guide Four-Star Rating; Certificate of Excellence by TripAdvisor; Top 25, Luxury &
Best Service Hotel by TripAdvisor in its 2013 Travellers' Choice® Awards; Best Luxury Hotel by
Business Destinations 2012 Travel Awards; Singapore’s Leading Meetings & Conference Hotel in the
World Travel Awards 2013; and Signature Business Hotel by Hospitality Asia Platinum Awards 20112013, Regional Series. Services and facilities include a Peranakan-inspired Club InterContinental
Lounge, a lobby lounge, a bar, three restaurants serving Chinese, Japanese and International cuisines; a
swimming pool and 24-hour fitness centre, room service, business centre, laundry and valet.
For more information, visit intercontinental.com/singapore, twitter.com/InterConSin,
facebook.com/ICSingapore or instagram.com/InterConsin.
®

®

About InterContinental Hotels & Resorts: The InterContinental Hotels & Resorts brand has 180
hotels located in more than 65 countries, with local insight that comes from over 67 years of experience.
As a brand, we believe that superior, understated service and outstanding facilities are important, but
what makes us truly different is the genuine interest we show in our guests. Our desire is to help guests
make the most of their time. We connect our well-travelled guests to what’s special about a destination,
by sharing our knowledge so they enjoy authentic local experiences that will enrich their lives and
broaden
their
outlook.
For
more
information,
visit
www.intercontinental.com,
www.twitter.com/InterConHotels or www.facebook.com/intercontinental.
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®

®

About IHG (InterContinental Hotels Group): IHG (InterContinental Hotels Group) [LON:IHG,
NYSE:IHG (ADRs)] is a global organisation with a broad portfolio of hotel brands,
including InterContinental® Hotels & Resorts, HUALUXE® Hotels and Resorts, Crowne Plaza® Hotels &
Resorts, Hotel
Indigo®, EVEN™
Hotels, Holiday
Inn®
Hotels
&
Resorts, Holiday
Inn
Express®, Staybridge Suites® and Candlewood Suites®. In January 2015, IHG acquired Kimpton Hotels
& Restaurants, the world’s leading boutique hotel business.
®

IHG manages IHG Rewards Club, the world’s first and largest hotel loyalty programme with over 84
million members worldwide. The programme was relaunched in July 2013, offering enhanced benefits for
members including free internet across all hotels, globally.
IHG franchises, leases, manages or owns over 4,800 hotels and more than 710,000 guest rooms in
nearly 100 countries, with over 1,200 hotels in its development pipeline. Over 350,000 people work
across IHG’s hotels and corporate offices worldwide.
In January 2015 we completed the acquisition of Kimpton Hotels & Restaurants, adding 62 hotels (11,300
rooms) to our system size and 16 hotels to our development pipeline. InterContinental Hotels Group
PLC is the Group’s holding company and is incorporated in Great Britain and registered in England and
Wales.
Visit www.ihg.com for hotel information and reservations and www.ihgrewardsclub.com for more on IHG
Rewards Club. For our latest news, visit: www.ihg.com/media, www.twitter.com/ihg,
www.facebook.com/ihg or www.youtube.com/ihgplc.
®

®

About IHG Rewards Club: With more than 84 million members globally, IHG Rewards Club, formerly
®
Priority Club Rewards, is the first, largest and fastest-growing guest loyalty programme in the hotel
industry. The programme rewards members with a host of ways to redeem points, from hotel nights,
flights and car rentals to music downloads and brand merchandise. Named Best Hotel Rewards Program
in the World ten years running by Global Travelermagazine, IHG Rewards Club offers sought-after
benefits and is easy to use. Other benefits include free internet for all members at any IHG hotel
TM
worldwide and features such as No Blackout Dates, Points & Cash, Flights Anywhere and Hotels
TM
Anywhere . For more information and to register for IHG Rewards Club, visit www.ihg.com/rewardsclub.
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